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SPANISH FOR ECONOMY AND TOURISM

Tourism is one of the cornerstones of the Spanish and Latin American economy and an outstanding driver of economic and
social development.

Why is it important to learn and study these topics?

To prepare managers and professionals that are able to tackle the global challenges of contemporary tourism and economy:
being, at the same time, engine for economic growth, key-player of sustainable development, and promoter of the cultural
heritage.



SPANISH FOR ECONOMY AND TOURISM
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Top 10 destinations by international tourist arrivals, 2019* Top 10 destinations by international tourism receipts, 2019* Data as of November 2020.
s Souros: World Tourism Orgarization (UNWTO). * Provisional data.
Organization (UNWTO).
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Economic contribution of tourism (direct tourism GDP as a % of total GDP), 2018
Notes: Destinations with available Tourism Gross Domestic Product data for 20 or 2016, where Tourism GOP is 5% or mare

Countries with the largest surplus in the travel balance 2019* (USD billion) of total Gl
Nates: Travel balance is the differance between international tourlsm receipts [nbound) and intemational tourism expenditure When Tourism GDP was not available, “tourism gross value added (TGVA)® or *tourism infernal consumption” w
(outhound).
1 Data for Macao (Ching) cerrespands 1o 2018, Data as of November 2020.
Source: World Tourism Organization (UNWTO). * Provisional data.

1 Datafor Spain comespands to both direct and indiract contribution.
Saurce: World Tourism Organization (UNWTO)




SCIENTIFIC

LINES

Sociolinguistic aspects of the Spanish
language: migrations, linguistic landscape,
terminological and conceptual changes due

to new situations (e.g. Spanish neologisms
during and after COVID-19).

Spanish for specific purposes: political,
economical and touristic fields.

Climate change: discourses concerning
environmental, social and economic
sustainability.
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Turismo, empresas y sociedad en la época post Covid.

Una aproximacién desde lo lenguo y el discurso en el mundo hispénico
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EDUCATIONAL GUIDELINES
THEMES AND TOPICS IN SPANISH COURSES

|) Language, history, society, economy and tourism in Spanish-speaking countries
|.1. Geographical and geo-linguistic differences
|.2. Introduction to Spanish history (XX-XXI ss.)
|.3. From Dictatorship to Democracy: How Spain has changed
|.4.The development of tourism in Spain (1950-nowadays): Turespana — Spain.info
|.5.The economy of Spain and its political organization

2) Spanish for specific purposes: analysis of different discourse genres
2.1. Tourism: guides, flyers, advertisements, webpages, new trends — new words, etc.
2.2. Economy: press articles, reports, etc.
2.3. Politics: analysis of political discourses concerning economy and tourism (e.g. green
economy, responsible tourism, sustainability, etc.)
2.4. Society: migrations and (transnational) micro-economy



STUDENTS’ FINAL PROJECTS: 2021/2022
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FUTURE PERSPECTIVES

|. Go ahead in the study of Language
for Specific Purposes, with particular
attention to language and discourse
of sustainability, green economy and
responsible tourism

2. Increase students’ interest and participation
thanks to the organization of workshops on specific
topics and collaborations with other institutions,
corporations and enterprises of the area (e.g
Proyecto Espana)

3. Share knowledges in order to create
multidisciplinary research groups






